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Removing your
brand barriers
to growth:
Brand Strategy
Checklist
Your business is ready to grow. But, you are
concerned that your brand isn’t ready. This list
focuses on brand strategy and will clarify what you
need to work on, or it will give you the conﬁdence to
make that future you see a reality.
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Brand Strategy
Setting lofty goals for your brand seems important. But
voicing and addressing your brand’s challenges ﬁrst is more
important. And is part of forming a good brand strategy. A solid
(and simple) brand strategy includes a diagnosis, an approach,
and action items. It gives you a blueprint for building a stronger
brand that connects with your audience and makes an impact.
Have you identiﬁed your brand barriers? Are you focusing on the
bigger picture and not how to get there? Here are some questions to help you determine if you are on or oﬀ track when it
comes to brand strategy.
ASK YOURSELF

Can you articulate the problem you are solving for your target
customer or within your industry?
Do you have a thorough understanding of your target
customer(s)? What are their pain points? Can you describe their
journey with your brand from start to ﬁnish?
Can you describe how your approach is diﬀerentiated from
competitors? This requires keeping a pulse on your industry
landscape. Even if you don’t have one-to-one competition, you
can think about things people would choose alternatively to your
product or service. That could include inaction.
Does your brand have a distinguishable viewpoint? Do you
look, feel, or sound diﬀerent? Once you determine your unique
approach, you must visually and verbally translate that across
your brand. Are you memorable? Do you take a stand? Remember, if some people love you, some people might hate you. And
that’s okay.
Are your marketing materials working for you? Most importantly, does your brand work in application? Everything you do must
connect back to your strategy. You need your website to work
with your social channels and pitch decks. They don’t have to
look the same, but they should look and feel consistent.
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Nice job.
You covered a lot of ground. If you have boxes left
unchecked, you might have some questions. We can help.
Send us a note, and let’s chat.
hello@bullhorncreative.com

