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Removing your
brand barriers
to growth:
Brand Name
Checklist
Your business is ready to grow. But, you are
concerned that your brand isn’t ready. This list
focuses on your brand name and will clarify what
you need to work on, or it will give you the conﬁdence to make that future you see a reality.
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Brand Name
Your name is the primary reference point for your brand and
your culture. That makes the name a pretty important word or
two. The name can be negative, neutral, or great. It might as well
be great. And you should be able to point it back to your brand
strategy. Here are a couple of questions to make sure your name
isn’t a barrier to your impact.
ASK YOURSELF

Can you protect your intellectual property by registering your
name as a trademark? You might have started small or quickly
and didn’t think much about the name. As you grow, it becomes
more important to answer this question deﬁnitively.
If you have a trademark, can it grow with you? It is common for
a business to pivot into diﬀerent services or products as you ﬁnd
your way. Your name might have been a registered trademark in
the past. Can it be in the category you are moving toward?
Is your name misleading? Again, our business evolves and
grows. Sometimes, a name that once made perfect sense is now
confusing your customers.
Is your name forgettable? It is common to start with a more
generic name to test the concept. Or, maybe you abbreviate a
long name to make it shorter, only to realize the abbreviation is
less memorable.
Is your name limiting? Is it so speciﬁc that it limits your vision?
Does it limit your ability to recruit? If it is, then it is certainly a
barrier to growth.
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Nice job.
You covered a lot of ground. If you have boxes left
unchecked, you might have some questions. We can help.
Send us a note, and let’s chat.
hello@bullhorncreative.com

