Bullhorn’s Brand Audit

Removing your
brand barriers
to growth:
Website
Checklist
Your business is ready to grow. But, you are
concerned that your brand isn’t ready. This list
focuses on your website and will clarify what you
need to work on, or it will give you the conﬁdence
to make that future you see a reality.
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Website
For most of us, our website is our most important marketing
asset. It is the center of the web. Everything else points there:
social media, advertisements, presentations. We have to get the
website right for everything else to work together. It is also the
most complicated to get right. Everything before this has to be
right: the brand strategy, the brand name, the visual identity, and
the brand language. If they aren’t working, it is obvious. The
result is a confusing website — hard to navigate or generic. Think
of this as your brand test case applied to marketing. Ask yourself
these questions to ensure your marketing isn’t a barrier.
ASK YOURSELF

Do you have a business goal for your website? Does your
website do all the functional things it needs to for your customers? Your website needs a purpose and deﬁned goals, or it’s
impossible to gauge success.
Do you have brand guidelines? Brand guidelines deﬁne the
agreed-upon brand colors, typography, and language. Without
guidelines, your website won’t match who you are, or be an
extension of your brand.
Do you know how people ﬁnd your website? Are your SEO
(Search Engine Optimization) tactics up to date? Having broken
links or missing pages hurts your ranking on search engines.
Do you know who is using your website? Do your customers
ﬁnd your website engaging and useful? Are you continually
updating your website? Is all the information on the website
accurate? Most people will visit your website before committing.
Your website validates you. An old design or inaccurate information gives users a negative perception of your brand.
Is your website accessible? Do your colors meet the proper
WCAG contrast ratio? Is all of the copy on your website legible
with the ability to be read by a screen reader? Your website
should include thoughtfully designed and developed tools and
technology for people with disabilities to understand and
navigate your site.
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Nice job.
You covered a lot of ground. If you have boxes left
unchecked, you might have some questions. We can help.
Send us a note, and let’s chat.
hello@bullhorncreative.com

